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Background

To counteract the tobacco industry activities in product design, dissuasive cigarettes have been proposed as a mean of decreasing
product appeal [1]. This could be particularly helpful for young people, who often start smoking with single cigarettes obtained from
friends, family or peers, and therefore are not always exposed to packaging with health warnings [2]. The aim of our study was to
explore adolescents perceptions of health messaging on cigarettes in Argentina..
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We conducted 8 focus groups (n=51) which lasted from 75 to 120 minutes, in four cities in Argentina (Figure 1). Adolescents were 
stratified by sex, age and smoking susceptibility as shown in Table 1. 

Participants were shown cigarettes featuring five different warning messages (Figure 2) and  asked 
them to sort them according to which would be most useful to dissuade people to smoke.:

1) “Each cigarette intoxicates” and the symbol of a skull and crossbones
2) “Smoking a little also kills” in red 
3) “Smoking a little also kills” in black
4) “Smoking controls you”
5) “Stains nails and teeth”
6) “Contaminates the environment”

Discussions were digitally recorded, transcribed, and analyzed following Braun & Clarke’s thematic
approach [3] using NVivo v20. 

Methods

Results

General Opinion about Cigarettes with Warnings:

● Most groups felt that they may help deter experimentation
among non-smokers, but they would likely be ineffective
for current smokers.

● They highlighted their potential utility for young people or
new smokers, who often do not buy packs but instead buy
or borrow single cigarettes, thus not necessarily being
exposed to on-pack warnings.

● Some non-susceptible groups stated they would not try a
cigarette, regardless of the presence or absence of a
warning.

● Several participants mentioned that dissuasive cigarettes
could help denormalize tobacco.

● Adolescents suggested incorporating messages using
strong and direct language about the harm smoking
causes to others, and difficulty in quitting.

Warnings on cigarettes may be beneficial for deterring some younger, susceptible non-smokers.
Including symbols and red typography could increase their effect. Messages about how smoking
damages others and the difficulty in quitting should be explored in future research.

Conclusions

City Group Age Gender Susceptibility N° of Participants

San Salvador 

de Jujuy

1 13-14 Female Susceptible 6

2 15-17 Male Susceptible 5

Quilmes

3 15-17 Female Non susceptible 6

4 13-14 Male Susceptible 3

Córdoba

5 13-14 Female Non susceptible 8

6 15-17 Male Non susceptible 7

Santa Rosa

7 13-14 Male Non susceptible 8

8 15-17 Female Susceptible 8

San Salvador de Jujuy

Cordoba

Quilmes

Santa Rosa

Figure 1. Cities where we 
conducted the groups.

Table 1. Characteristics of the sample.

Figure 2. Cigarettes shown to participants.

Ranking Exercise:

● In most groups the cigarette featuring the toxic symbol
was viewed as the most dissuasive, and they highlighted
that people do not even have to read it to understand the
message.

● “Smoking a little also kills” was also seen as likely to have
a deterrent effect, as it challenges the belief that only
heavy smokers are at risk.

● Messages about environmental damage and cosmetic
effects were generally regarded as less effective.

● “Smoking controls you” received mixed reactions, as
some thought it meant it allows people to relieve their
tension and anxiety.

● Most groups considered red typography more deterrent.
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