BACKGROUND

The point-of-sale (POS) is an important marketing channel for tobacco companies. In Mexico, a reform to the Regulations of the General
Law for Tobacco Control came into force in 2023. It banned the display of tobacco products at the POS, as a key strategy to protect youth
from tobacco marketing. This qualitative study part of the multi country study "Removing the marketing power of cigarettes: A multi-method
study aimed at protecting the health of adolescents in Latin America" aims to know the knowledge and perception of adolescents on ban of
the open display of tobacco display on four Mexican cities.

RESULTS

These are some of the most relevant results:

Cigarettes not displayed Reflections on measurement and utility
Several groups mentioned that they did notice a change in The results were mixed. Some groups mentioned that they believed that
the display of cigarettes. They mentioned that shops the measure was useful to protect new generations, to avoid the
covered up tobacco products, although in some cases this temptation, even though consumption would remain the same among
was only temporary. adults.

“P: I think it would be better because, it would not attract so much attention to
teenagers and they would not be so inclined towards ‘oh, I'm going to smoke! or

Cigarettes displayed | want to smoke! or they would attract my attention, and then the adults would

Some groups mentioned that in general, shops have continue the same, because they already know that they exist'..".
continued to display cigarettes, especially convenience
stores such as ‘Oxxo’. On the other hand, other groups mentioned that they did not believe that

the measure would be effective, because cigarettes were everywhere,
which facilitates consumption.

How the law affects them "P: Because of the street vendors and the, the, the... the neighbourhood shops
that didn't stop selling cigarettes or didn't stop displaying them.
P: | say no, because anyway we're going to... we're going to see on the corner
anyone smoking, so... | don't know".

Some groups mentioned that with cigarettes covered there
is a benefit to the population in terms of health for young
people, it could also affect businesses, not be useful for
people who already smoke, and repercussions from

. _ Position on the implementation of the Law
disgruntled people that could lead to illegal sales.

In general, the groups mentioned that they were in favor of the law to
P: If we concentrate on the health issue it would be better, there  protect future generations. However, there were mentions that such a
would be less population that... dies because of lung problems measure would not be effective for people who were already smokers, or

and all that that cigarettes generate. But if we think in terms of that it was difficult to quit an addiction, so they were neutral in this
business, it wouldn't..., it wouldn't help much because if they are respect.
covered, they don't sell, if they don't sell there is no work, if there

Is no work it doesn't generate money, eh... what we need is that P: | agree that it would be nice, that it would be more difficult to find something
money flows. that Kills you’

CONCLUSION

The ban on the display of tobacco products in Mexico may be a useful measure to protect new generations from its effects, however, its
actual enforcement needs to be implemented for it to be effective.
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METHODS

Between May and June 2024, we conducted nine FGDs with male and female adolescents
aged 12 to 17 years (N=70) across four states: Oaxaca (rural), Mexico City (urban), Jalisco
(urban), and Nuevo Ledn (urban). FGDs were organized by gender and smoking
susceptibility. Participants were recruited from middle and high schools of those states.
Students that showed interest and met the eligibility criteria of age, gender and
susceptibility to smoking (susceptible or not susceptible, determined after a questionnaire)
were selected. Parental consent was obtained for all participants. FGD were moderated by
a semi-structured thematic guide. Transcripts were uploaded into NVivo20 software for
coding and Thematic analysis according to Braun and Clarke approach was followed to
identify patterns and themes regarding the factors that influence adolescents’ perceptions
and knowledge of the open display ban of tobacco products. Initial coding was made in
Spanish using NVivo's framework matrices, which were translated to English afterwords.

Gender Age Smoking
status
FGD-1 Oaxaca Female 15-17 Susceptible Rural
FGD-2 Oaxaca Male 12-14 Susceptible Rural
FGD-3 Oaxaca Male 12-14 No susceptible Rural
FGD-4 Monterrey Female 15-17 Susceptible Urban
FGD-5 Monterrey Male 12-14 No susceptible Urban
FGD-6 Jalisco Male 15-17 Susceptible Urban
FGD-7 Jalisco Female 12-14 No Susceptible Urban
FGD-8 | Mexico City Female 12-14 Susceptible Urban
FGD-9 | Mexico City Male 15-17 No susceptible Urban
DISCUSSION

Adolescent participants in this study
have mentioned important parts of the
implementation of this modification to
the Law in Mexico. First is the lack of
dissemination and the importance of
doing so in all types of population.
Secondly, the lack of implementation of
the prohibition of exhibition that they [ ahme
have seen in their contexts, and finally £ = | e
the usefulness to protect the health of A
the new generations. This is consistent

with some findings from the UK and
Scotland, where a ban on display of
tobacco products is associated with
reduced susceptibility to use and
reduced availability of cigarettes in the
adolescent population.
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