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RESULTS

BACKGROUND METHODS
The point-of-sale (POS) is used by the tobacco industry to 
communicate with current, former and potential smokers.

In Guatemala, e-cigarettes (e-cigs) have been available since 2010 
and heated tobacco products (HTPs) since 2017. There are no 
marketing or sales restrictions for e-cigs and HTPS in Guatemala.

Objective: Assess the availability and marketing of conventional 
cigarettes, e-cigs and HTPs at the POS over time in Guatemala

Data on POS advertising in convenience stores and gas 
stations from 2008 (n=25), 2019 (n=75) and 2023 
(n=27) were analyzed.

Retailers were randomly surveyed in high and middle 
socioeconomic status neighborhoods.

The codebook used in 2008 was adapted to include e-
cigs and HTPs availability and advertising.
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Figure 1 Interior marketing for cigarettes, e-cigarettes and HTPs
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Figure 2 Availability of cigarettes, e-cigarettes and HTPs at POS

CIGARETTES 2008 (n=25) 2019 (n=75) 2023 (n=27)
Next to cashier 0% 7% 100%

< 50cm from candy 92% 87% 85%
E-CIGs 2008 (n=0) 2019 (n=59) 2023 (n=19)

Next to cashier 0% 80% 100%
< 50cm from candy 0% 92% 100%

HTPs 2008 (n=0) 2019 (n=51) 2023 (n=21)
Next to cashier 0% 45% 100%

< 50cm from candy 0% 0% 95%

Table 1 Cigarettes, e-cigarettes and HTPs placement at the POS

CONCLUSION
HTPs availability and marketing has increased compared 
to that of cigarettes and e-cigarettes.

Cigarette interior advertising has decreased at the POS.

POS continues to be an advertising channel for tobacco 
related products in an unregulated market. 

Image 1 Product placement of HTP at gas station

Image 2 Product placement of HTP and E-cigs at convinience store


